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Dear fellow Rotarians,  

 

Increased understanding of who we are and what we do is critical to the future of our 

organization and to those we serve.  

 

In today‟s fast-paced and media-driven society, an organization that does not promote itself will 

soon be left behind. For the sake of the communities we serve and the lives we help improve, the 

RI Board has taken several steps to advance this strategic priority, including doubling the annual 

PR Grant awards and launching a global Brand Revitalization initiative designed to help us earn 

more credit for the good works Rotarians do in their local communities and all around the world.  

 

Telling Rotary‟s many success stories is central to helping the general public understand what 

Rotary is all about, and we have so many great stories to tell. For example:  

 

Our goal to eradicate the crippling disease polio is 99 percent accomplished. We are especially 

proud that only one polio case has been detected so far this year in India, thanks to the 

commitment of Indian Rotary clubs, the Indian government, Rotary clubs around the world, and 

our partners in the Global Polio Eradication Initiative.  

 

As part of a grassroots effort by Indian Rotary clubs, the Rotary India Water Conservation Trust 

is working with local communities, governments and the private sector to construct dam, and 

build reservoirs and shafts to harvest rainwater.  

 

Rotary clubs in India work to promote literacy and fight hunger, helping to address the root 

causes of poverty and conflict, and thus further our goal of world peace and understanding.  

 

We must all do our part. I encourage all Rotary clubs, districts and Rotarians to actively reach 

out to their local media to tell their compelling stories about improving communities worldwide. 

To do this successfully, it is essential that district leaders understand the resources available to 

help clubs promote Rotary.  

 

Examples of successful public image campaigns include:  

RC PDG Electronics Reach Within to Embrace Humanity 

下 



 

Global news coverage resulting from the 20 iconic structures illuminated on five continents with 

the „End Polio Now‟ message on Rotary‟s 106th anniversary, including Charminar in 

Hyderabad.  

 

The placement of “This Close” ads promoting Rotary‟s polio eradication efforts and featuring 

such notables as philanthropist Bill Gates, Nobel Peace Prize Laureate Desmond Tutu, actor 

Jackie Chan, violinist Itzhak Perlman, and Queen Noor of Jordan. Also participating are Indian 

celebrities including actors Amitabh Bachchan and Anil Kapoor, singer Tanvi Shah, and 

composer A.R. Rahman. 

 

An enhanced public image for Rotary will help grow membership, support fundraising efforts, 

and ensure that Rotary becomes the service organization of choice for future generations.  
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